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INTRODUCTION

UK GAMES EXPO IS THE LARGEST HOBBY 
GAMES CONVENTION IN THE UK AND ONE OF 
THE LARGEST IN THE WORLD.

Covering all manner of games, including board 
games, collectable card games, role playing 
games, and tabletop war games, UK Games 
Expo is attended by families as well as games 
enthusiasts.

Featuring a huge trade hall, 
UK Games Expo also features a dedicated 
family zone, demonstrations, cosplayers, live 
entertainment, and much, much more.

This document is intended for anyone working 
with anything related to UK Games Expo, and 
outlines the elements that make up UK Games 
Expo identity. The purpose of the document is 
to ensure that all work embodies the 
attributes of UK Games Expo, expresses them 
consistently, and helps to build an awareness 
of the brand. 
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Use of any product by any Exhibitor, their employee agent ,or 
associate containing the UK GAMES EXPO name or logo is prohibited
without the express written permission of the Organisers. 

If UK Games Expo Ltd become aware of use our our logo or name 
without our permission we will immediately request removal of these 
and will also pursue other available legal remedies.

It is part of our terms that exhibitors agree that if any materials 
making such unauthorized use appear at the Event, the Organisers 
shall have the right to take possession of and destroy all such 
materials, as well as to pursue other available legal remedies.

EXCEPTION: Advertising presence at and support of the event
UK Games Expo Ltd hereby gives consent for exhibitors, media and 
other channels to use the UK GAMES EXPO logo and name in banners 
and any posts and announcements regarding the show, its dates and 
venue and other details and their intended participation in the event. 
Such permission does not extend to use of the logo or name in a 
manner that implies that products released, exhibited, demonstarted 
or sold at the event are authorised or branded by UK Games Expo Ltd.



THE PRIMARY LOGO IS THE CORNERSTONE 
TO UK GAMES EXPO BRAND AND IDENTITY. 

A strong identity should always appear clear
and consistent, whether it be on websites, 
business cards, or other printed material. 

The primary logo should appear on all
UK Games Expo affiliated publications, adverts, 
and products.

PRIMARY LOGO
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FOR MAXIMUM IMPACT AND INSTANT
RECOGNITION, THE UK GAME EXPO LOGO 
SHOULD NOT BE CROWDED BY OTHER VISUAL
ELEMENTS.

Adequate space should be left around the logo 
so that its prominence is not compromised.

The illustrations on the right is a guide for 
providing the necessary clear space, defined 
by X, with X being the width of one of the 
hexagons.

The UK Games Expo logo should never 
be reproduced smaller that 15mm or 
140 pixels across.

PRIMARY LOGO CLEAR SPACE
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COLOUR IS AN IMPORTANT PART OF THE 
UK GAMES EXPO BRAND.

Orange is the primary colour of UK Games 
Expo, and should be used in conjunction 
with secondary colours of Black and White to 
accentuate its presence.

The palette also contains the tertiary colours 
of Dark Grey and Light Grey, which should be 
used sparingly.

Gold is a special memeber of the palette, 
which is to be used exclusively for the UK 
Games Expo Awards and the UK Games 
Expo Hall of Fame, in order to maintain their 
prestigious status.

This colour is only to be used in 
conjunction with the UK Games Expo 
Awards or Hall of Fame.

COLOUR PALETTE

ORANGE
Pantone: 1235
CMYK:0/33/88/0
RGB: 255/184/29
Hex: ffb81d

BLACK
Pantone: Black 6
CMYK: 0/0/0/100
RGB: 0/0/0
Hex: 000000

WHITE
Pantone: White
CMYK: 0/0/0/0
RGB: 255/255/255
Hex: ffffff

DARK GREY
Pantone: Cool Grey 10
CMYK: 58/47/42/31
RGB: 99/101/106
Hex: 63656a

LIGHT GREY
Pantone: 663
CMYK:11/11/8/0
RGB: 230/226/231
Hex: e6e2e7

GOLD
Pantone: 7510
CMYK: 18/47/82/7
RGB: 199/138/62
Hex: c78a3e

PRIMARY 
COLOUR

SECONDARY
COLOURS

TERTIARY
COLOURS

SPECIAL
COLOUR
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THE UK GAMES EXPO PRIMARY LOGO: 
BLACK LETTERS ON ORANGE HEXAGONS 
SHOULD BE FAVOURED.

However, any of the below variations are 
acceptable to allow creative freedom within 
the brand. The UK Games Expo primary logo 
should only appear in the colour combination 
shown below (not including the background).

PRIMARY LOGO COLOUR VARIATIONS
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THE UK GAMES EXPO PRIMARY LOGO SHOULD 
ALWAYS BE CLEARLY PRESENTED.

Should the UK Games Expo primary logo need 
to be displayed on an image, gradient, or non 
UK Games Expo palette colour, always ensure 

that a logo variation that is clear and prominent 
is used.

PRIMARY LOGO CLARITY
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NO
The UK Games Expo logo is not clearly 
presented as it’s merging with the 
background image.

YES
The UK Games Expo logo is clearly 
presented as it stands out clearly 
against the image.

YES
The UK Games Expo logo is 
prominent, as it stands out clearly 
against the background.

NO
The UK Games Expo logo is not 
prominent, as it’s competing with the 
background.



THE FOLLOWING GUIDE SHOWS HOW THE UK 
GAMES EXPO PRIMARY LOGO  MUST NOT BE 
MANIPULATED.

PRIMARY LOGO DON’TS

Never fill logo with non-UK Games 
Expo colours or gradients. The 
UK Games Expo logo should only 
exist in orange, white, and black.

Never pinch, stretch, skew, or 
distort the UK Games Expo logo in 
any way.

Never fill the UK Games Expo logo 
with photos or textures.

Never place the UK Games 
Expo logo inside shapes that 
significantly alter the logo’s 
appearance.

Never outline the UK Games Expo 
logo.

Never apply filters, effects, or 
drop shadows to the UK Games 
Expo logo.

Never cover or obstruct the UK 
Games Expo logo with another 
element.

Never use transparency with the 
UK Games Expo logo.
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UNIFORM USE OF TYPOGRAPHY IS IMPORTANT 
TO MAINTAINING BRAND CONSISTENCY.

Lucida has been chosen as it’s an easily 
available, large font family that includes several 
weights. 

Lucida (serif) should be used for all headers, 
sub headers, and key information that needs 
to be highlighted. Lucida (serif) is not to be 
used for main body copy, and should be used 
sparingly to maintain its impact.

TYPOGRAPHY HEADERS

LUCIDA
REGULAR  ITALIC  ROMAN  ITALIC
DEMIBOLD  DEMIBOLD ITALIC  BOLD  BOLD ITALIC

Lucida is an extended family of related 
typefaces designed by Charles Bigelow and Kris 
Holmes in 1985. The family is intended to be 
extremely legible when printed at small size or 
displayed on a low-resolution display - hence 
the name, which is derived from ‘lucid’ (clear or 
easy to understand).

ACCEPTABLE VARIATIONS
LUCIDA
LUCIDA SERIF
LUCIDA BRIGHT
LUCIDA FAX
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LUCIDA SANS SHOULD BE USED FOR ALL 
BODY COPY.

Lucida Sans has several weights to help 
differentiate and accentuate text.

TYPOGRAPHY BODY COPY

LUCIDA SANS
REGULAR  ROMAN  ITALIC  DEMIBOLD 
DEMIBOLD ITALIC  BOLD  BOLD ITALIC

Lucida is an extended family of related 
typefaces designed by Charles Bigelow and Kris 
Holmes in 1985. The family are intended to be 
extremely legible when printed at small size or 
displayed on a low-resolution display - hence 
the name, which is derived from ‘lucid’ (clear or 
easy to understand).

ACCEPTABLE VARIATIONS
LUCIDA SAN
LUCIDA GRANDE
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SHOULD YOU HAVE ANY QUESTIONS 
CONCERNING THESE GUIDELINES OR 
THE UKGE BRAND PLEASE CONTACT

James Bowles
EMAIL: 
marketing@ukgamesexpo.co.uk

CONTACT INFOMATION
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